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From the President

ltés hard to write a December message whe frat ur
grees. Although Bill and | have resided in California for nearly 20 years, | still ' Y
associate snow with the holidays. But, believe me, 106m notjes. (10 .
For our program meeting in November, we held an Adoption Shower for Sandy
Mintz and her new son and daughter. We sincerely wish Sandy, Little Sandy and
Gavin much joy and laughter as they become a family.
nity Award
Onthe 11 ™, Co-chairs, Sandi Naba and Lori Hollister and | were joined by sev- ‘
eral members of our club T llene Glickstein, her daughter Maddie and friend, P
Kaye Cruger, Sharyn Buncick, Cheri Fleming and Cyndi Diaz i to presenta
$10,000 check to the Sheila R. Veloz Breast Imaging Center. This money will go toward the purchase
af @n pltrasound machine for the Center i helping women and girls in our community. What a won-
derful use of funds from our Bras for a Cause event
On Saturday, November 14, 14 members of our club carpooled their way to Santa Monica to attend
the Camino Real Region Fall District Workshop. It was an amazing day. From the impressive venue
Upcoming SISCV ithe Masonic Temple to the fADriving Dreams Home on Route
Events the western end of Route 66 iitds 2,448 miles from Santa Monica to Chi
s LA/Santa Monica club took full advantage of the location and the theme. The program was awesome
¢ Dec. 2 6:00pm beg_in_nir)g with Cynthia DO6Amour, whose ﬁLa_zyALeader(‘) prese
enthusiastic audience. We purchased several of Cynthiads books and t
SISCV 35th the months to come for program meetings and other purposes.
Anniversary Party
@ Wolf Creek The afternoonds Keynote Speaker, Dr. Susan Love, kept the
D 5:30 edge on the subject of breast canc éer Logentde fourtddr ef the Avmyme n 6 s 6
f Dec. 9 Eapm of Women, sponsored by Avon had just been interviewed by CNN and was sharing information that
Board Meeting was revealed during that interview. There is just too much to say on the subject in this message, so
@ Wolf Creek please goto www.armyofwomen.org , familiarize yourself with the Army of Women and register to
become part of the Army.
i Dec. 9 6:30 pm
Business Meeting And, of course, | hope that Turkey Day was full of fun, family and friends for everyone.
@ Wolf Creek
The month of December b"Annvgrsary with a celebratidn at$Volf3Cbeek, our an-
nual Christmas Service Project ichaired by Sharyn Buncick (webre adoptin
gle Motherds Outreach Program) and our Holiday Party at t
As | write cards, wrap gifts and bake up a storm (you know how much | love to cook), | reflect on all
that has happened this year and look forward to 2010 with joy and enthusiasm. | wish everyone
Soroptimist good health, high spirits and the happiest of holidays.
Anniversaries
Remember our Club Retreat at TPC on January 6éwhStay a f abt
Estelle Carney tuned for details.
December 3, 2008
(December, 1997
original membership) | pledge allegiance foroptimisand to the ideals for which it stands. The sincerity of Friendship, the joy of achievement, the

dignity of service, the integrity of profession, the love of country. | will put forth my greatest effort to promateg uphol
defend these ideals for a larger fellowship in Home, in Society, in Business for Country and for God.

Tina Louise Penn
December 3, 2008



http://www.armyofwomen.org/
http://www.siscv.com
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Outreach Prograg Agencies At Work

Child & Family Center

Strengthening families through counseling,
education and support.

The Child & Family Center has been providing quality mental

health, behavioral and educational services for children and families

in Santa Clarita since 1976.

They are dedicated to helping children, adults and families reach
their full potential for becoming caring, responsible individuals.

The Child & Family Center offers the following services:
Mental health services for children, teens and their families.
Intake assessment and diagnoses.

Individual, family & group therapy.

Psychiatric evaluation and medication support.

Improves self understanding.

Help children express painful experiences.

Improve family, sibling & peer relationships.

Improve school attendance.

Assessment & treatment for Attention Deficit Disorder.

In -home sessions when needed.

School Based Counseling.

Short -term counseling for children directly on school campuses.
Therapists observe classroom interactions & consult with teachers.
Support Groups.

Social skills for disturbed or delayed students.

Anger management.

Teen groups to improve peer or family relationships.

Group for teens transitioning from teenage to adulthood.
Case Management.

Assistance in obtaining eligible benefits.

Referrals/links to community resources.

they are located at:
21545 Centre Pointe Pkwy

(661) 255 -6847

www. childfamilycenter .org

To make a donation or learn more
about the Child & Family Center,

Santa Clarita, CA 91350 -2947

Specialized early intervention mental
health services for children ages 0 -5.

Strengthens the parent child relationship
and reduces the risk of future problems.

Parents learn developmental stages of
their child.

Video taping of interaction for review and
discussion with parent.

Home based services

Adolescents who have emotional diffi-
culties and substance abuse problems
receive treatment and recovery ser-
vices.

Fosters recovery from substance abuse.

Empowers adolescents to make positive
choices.

Mending of family relationships.

Parent support groups.

Families who are at risk of having their
child removed from the home receive criti-
cal services to improve family functioning.

Decreases dependency on public welfare.

Families are empowered to resolve their own
problems.

Helps children remain free from abuse and ne-
glect.

Counseling.
Parent training.

24 hour response when needed.

Page2
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Fall District Workshop

11th Annual Camino Real Fall District Workshop
Driving Dreams Home on Route 66

Our club had an excellent turnout at the workshop in Santa Monica on November 14, 2009.
One of our newer members, llene Glickstein had this to share:

Al think it is important for our c¢club to attend these meetings i
the club to pay for its members. It was so nice of Cheri to make it available for people who could not afford to at-
tend. | really appreciate it.

I loved the first speaker, ~ The Lazy Leader Transforms AmericA One Volunteer At a Time! she got me all

fired up to go out and try her approach on getting new members. | really liked the one minute exercise we did. |
think we should do it in our meetings so people can get to know each other. It would be a great way for the old
members and new members to get to know each other. Know every ones HOT BUTTON.

Dr. Susan Love  was awesome. | had a great time and what a great experience for me. | felt like | had grown as a
person with the information | got from this event. Everything | learned not only pertains to Soroptimist, but for
your every day |ife as well. I't really inspired me to take my bu

Sheila R. Veloz Donation

From the proceeds of the Bras For A Cause event, the club do-
nated $10,000 to the Sheila R. Veloz Breast Imaging Center. The
funds will be used to help purchase a new ultrasound machine.

The Center is dedicated to delivering comprehensive breast imag-
ing services using state  -of-the -art digital technology. They offer
diagnostic excellence in the early detection of breast cancer in a
warm and caring environment.

Their expertise in cancer detection services is notable through care

provided by their highly qualified medical and technical profession-

al s, and input and coll egi al consul
oncologists and other medical specialists. Their technologists and

physicians are exceptionally skilled and proficient in mammogra-

phy, ultrasound, stereotactic biopsy, fine needle aspiration and pre
-operative needle localizations.

eadi nq

They are one of the only centers in the Santa Clarita Valley offer-

ing the latest in digital technology for mammograms. Processing of

digital images is faster than conventional film processing and im-

ages are clearer and able to be interpreted with more accuracy.

Digital imaging also utilizes Computer Aided Detection software,

which serves as a fAsecond pair of eyes. 0

The Center was created through the experiences of breast cancer
survivors, patients and their families; the center is designed with
your physical and emotional needs in mind. Their goal is to im-

prove access to breast imaging services in the Santa Clarita Valley The Sheila
with the specific intent to make it easier and more convenient for R. Veloz
women to have their annual mammograms and to reduce the Staff

anxiety associated with breast cancer detection.

For more information go to their website at
http://www.henrymayo.com/html/about_services_breast.asp



http://www.henrymayo.com/html/about_services_breast.asp##
http://www.henrymayo.com/html/about_services_breast.asp
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S| Camino Real Region

Womendés Oppo === G A

The Women's Opportunity Awards program is Soroptimist's major project.

Through the program, clubs in 19 countries and territories assist women who

provide the primary source of financial support for their families by giving them

the resources they need to improve their education, skills, and employment To contact Cheri... Click Heve
prospects. Each year, more than $1 million is disbursed through cash awards at

various levels of the organization. Recipients, many of whom have overcome

enormous obstacles including poverty, domestic violence, and drug and alcohol abuse , may use the awards to offset any costs as-
sociated with their efforts to attain higher education, such as books, childcare and transportation.

Cheri Heming
Vocation 8l 8anta Clavita Valley

Eligible applicants must be women who provide the primary financial support for their families, and who are enrolled in or ha ve
been accepted to a vocational/skills training program or an undergraduate  degree program. Applicants must demonstrate financial
need, and cannot have already earned an undergraduate degree. Only residents of Soroptimist International of the Americas' 19

member countries and territories are eligible to apply.

Since the Women's Opportunity Awards program began in 1972, about $25 million has been disbursed to help tens of thousands of
women achieve their dreams of a better life for themselves and their families. In 2007, the Women's Opportunity Awards receiv ed
the Associations Advance America Summit Award 8 ASAE & The Center for Association Leadership's highest level of recognition.

2009 Winner A Lisa Wuthrich Curless

Lisa Wuthrich Curlessd6 husband did everything for her. He took ca
ments. He took care of insurance.
All this allowed Lisa to raise their four children and care for their home in Bountiful, Utah.

Us
&

g

Then, on his 45th birthday, Lisab6s husband committed suicide. He
~ || cate that anything was less than perfect in their 15 -year marriage, she says.

|| f possible, Lisa6s situation grew worse. After her husbandés dea
mortgages on it. Their cars had loans that exceeded their value. Their bank account was in the negative and they

had no savings. They owed thousands of dollars to the IRS.

il came to the realization that | was a widow at 35 who did not k
utility bills were, what the house payment was, where the car loans went, what checking accounts  and credit cards

we had. | knew nothing about my Ilife.o

With her home in foreclosure and her car being repossessed, Lisa had to start her life over. She had four children,
ages 5 to 14, to support and had not been in the workforce for 13 years. She had no formal education beyond high
school.

Lisa ultimately realized she had two choices. She could give up and make the same decision her husband had made. Or, she coul d fight. Calling her-
self a Afightero and fAsurvivor, o she knew she had to buck up andthéyaesernved what she ne

Al knew | had a responsibility to my children and to mysel f, drdalized#hat$veay the. onlyi | |l ooked
hope they had, that as their mother | had to find a way to survive this.o

As a woman in todayds worl d, Lisa knew she needed an education t o ly€ollegh,wigeret o move |
she is studying dental hygiene , wi th plans to graduate in 2011. fAGetting my education is absolute

dren, 0 she says.

Living in a neighboro6és home and surviving on Social Security pay maenmedsShewappliddfos o me hel
the Womends Opportunity Award and | earned syheearwaan mi elrOs @r0y0 dofi nhadri shtu sotna nt chées ocheeat h .

Al was laying in my bed and praying out |l oud and saying to the icalysdmethiogtmihapase gi ve
pens that allows me to breathe for a minute, allows me to have fshkei trhecianl Insy. ffiultnu rteh e
of that blackness that was that day, | was praying for a éstainedtaceb outneyphomenatigandlt 15 mi |
received the news that | had won. o

As a Sl/Bountiful club  -level recipient nominated by SI/Rocky Mountain Region, she has been using the awards to help with food, h ousing, clothes,

school tuition, books and transportation.

AAt a time when my |ife seemed the darkest and when | <could bar el gre delflesshessamde wi | | t
more beauty than | ever saw in the world before. | have hope in people, and most o

Website: www.caminorealregion.org
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Soroptimist International
Renaissance Campaign P
Are

At the 2004 Convention in Calgary, SIA launched a 5-year plan for renewal called the Renaissance Campaign.
The campaign was first previewed to the 2004-2006 Region Governors at the Governors Round Table preceding

You a

convention. They gave some valuable suggestions to President-elect Vicki and Executive Director Leigh who Re naissance

made the presentation to the members at the opening ) Pat
delegates on their feet and ready to embrace some new thinking about our organization. Woman .

The goals for the campaign were developed by the board of directors in consultation with the fund development \ /

council, staff, and past and current leaders over the course of several months spent studying the results of the ~
membership/marketing research project conducted by Kerr-Downs. The findings and recommendations of the

research were reported out in two issues of the magazine. Some members apparently assumed that the board of directors was going to implement the
recommendations of the research firm as they were published. While some of the recommendations were quite suitable and relatively easily imple-

mented (upgrade the web site, new logo and tag line), others like the fundraising ideas, were deemed inappropriate for Soroptimist clubs and culture.

The federation board and staff worked diligently to propose a plan of action based on what the members and prospective members told them in the

research study, but requested input and wanted to obtain member support before committing federation resources to an ambitious undertaking.

At language-based breakout groups following the launch of the Campaign, convention attendees were asked about their general reaction to the Cam-

paign and its objectives to:

A Ilncrease membership numbers

A Ilncrease member satisfaction

A Increase club participation in Soroptimist projects

A Ilncrease public recognition of the Soroptimist name and mission

A | nc r efinascial abililyrto serve women and girls through Soroptimist programs

The group facilitators reported that the member sd r es pontlsworthy and achiey- c amp ai
able.

The Renaissance Campaign relies on improvements in 4 inter-related aspects i program, membership, fundraising and public awareness. Improve-

ments in program mean having more impact with our mission to improve the lives of women and girls. More impact means better public awareness,

which means enhanced fundraising capability and member recruitment. More members and more money to devote to program means we can do even

more to improve the lives of women and girls.

Each level of the organization (federation, region, club) is responsible for assuring a more efficient use of financial and volunteer resources and for

working together with more synergy in order to be successful. The goals of the campaign are overall Federation goals to be achieved by 2009, but

clubs will have to support these goals to make them a reality.

The Federation goals for each of areas were deemed realistic and achievable by 2009:

PROGRAM

A 100% of clubs will give a Womenédés Opportunity Award.

A More than 90% of clubs will conduct and report at | east one other proj
A More than 90% of clubs will support at |l east one S| project.

A There will be an involved, influential SIA Program Council

MEMBERSHIP

A There will be 50,000 members.

A 250 new clubs will be chartered.

A There will be 5,000 Soroptimist Associates.

A 5,000 new members will be recruited annually.

A The average age will/l be | ess than 58.

FUNDRAISING

A Tot al contributed income wil/|l be the | argest course of revenue to SIA.
A 100% of clubs wildl include SIA in their annual budget (contribute thro
A 100% of clubs wildl participate in Founders Pennies.

A Soroptimists wildl make SI A their annual charity of choice through the
A Corporate sponsorships and grants will.l be at |l east 5% of SIAb6s total b
PUBLIC AWARENESS

A Name recognition wildl increase 5%.

A Mor e t ha nmehnbels whofknow thenname will associate it with the mission.

A More than 50% of clubs will give 3 or more presentations to outside gr
A More than 50% of clubs will place 5 or more press releases, ads, or pu

Website: www.soroptimist.org
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Me mber 0s Cor ner

Sandydés Adoption Shower

Sandy Mintz recently adopted two beautiful children, Gavin and Lil Sandy. The club had an adoption shower to
help get the kids started off with some clothes and toys, so they would feel at home in their new home.

Sandy shared with the club how much the kids and Sandy appreciated the gifts:
‘Dear Super fantastic, loving, wonderful Soroptimist ladies,

2XU QHZ IDPLO\ SDUW\ JLYHQ E\ P\ 6RURSWLPLVW VLVWHUV ZDV RQH RI WKH PRVYW PH
enced in my life! Words absolutely cannot express how we felt after receiving such love and kindness and gener-
osity from you all. We were overwhelmed to say the least! Although Sandy did not display too much enthusiasm
during the actual party, you should have seen her when she got homeHdipeiSi eeerything, tried on all

WKH FORWKHY SXW RQ WKH QHZ MDPPLHVY LPPHGLDWHO\ DQG ZRQ-W ZHDU DQ\ RWKHU
all over the house, set up her dolls in her closet book shelves to protect them from the dogs (who love to chew
everything!) and the next day she was walking in those moon shoes all over the house! Gavin was very sorry he
ZDVQ-W DW WKH SDUW\ EXW LW:.-V DPD]LQJ KRZ TXLFNO\ DQ LOOQHVYV FDQ VXGGHQO\ C
early! Before | even had everything out of the car, he had every single bag turned upside down on the floor and
DOO , FRXOG KHDU ZDV "$:(620( 2K PDQ $:(620( p +H WRR ORYHV KLV *, -RH MDPRLHV LC

others, put together his legos immediately and continues to work on all the legos every morning before
school, absolutely adores the transformers, and even liked the clothes! And the doggies got to partake in th
SDUW\ DV WKH\ VOLSSHG LQWR WKH SDQWU\ FDELQHW ZKHQ® ZH Z

Oh my, the gifts are fabulous, but the best part of all of it was realizing and truly seeing what | knew to be
true from the moment | met you, that you all are the most wonderful women | have ever had the pleasure of
being acquainted with. The tears are flowing from my eyes now as | write this as my heart is so full of your
ZDUPWK DQG IULHQGVKLS 3OHDVH NQRZ WKDW \RX KDYH BDGH \
We thank you so deeply and hope you feel the hugs we are passing to you right now.

With much love,
6DQG\ /LO 6DQG\ DQG *DYLQu

2009/2010 Board of Directors

5515
2509212
2550434
2961863
Wendy Smith 2051246
Kaye Cruger 2631935

Karen llich

entarian Lori Hollister 8037531
. e Ll
Newsletter Editor: S O R O P [ [ 1\'*1 I S l
Cyndi Diaz Best for Women
ibcynd@gmail.com 661 -250-9212

Soroptimist International of Santa Clarita Valley
P.O. Box 802275
Santa Clarita, CA 91382275

Please send any photos, articles, information that you
would like to see in the newsletter to me!

Deadline for next Newsletter o December 22, 2009




